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FINALISTS: Paul Kaplan and Robert White
Co-owners and Managing Directors,  

KW Property Management & Consulting

www.kwpropertymanagement.com
8200 N.W. 33rd St., Suite 300, Miami 33122

(305) 476-9188
Paul Kaplan

Education
n B.S.B.A., Tulane University
n M.B.A., University of Miami

Personal Note
n “My hobbies are fishing and cooking,” Kaplan says. 
“A perfect day for me is a day on the water catching 
sailfish, dolphin and tuna, and then going home to 
a bottle of wine and spending the evening cooking 
my catch.”

Robert White

Education
n B.S.B.A. and Master of Science in taxation, Univer-
sity of Miami

Personal Note
n White loves to ride Harley-Davidson motorcycles.

We get our best ideas …
n … during daily reflection – at the gym, going to 

bed or waking up in 
the morning, or are
inspired by the words 
of CEOs like Andy 
Grove, Michael Dell, 
Jack Welch and Lou 
Gerstner.

Paul Kaplan and Robert White founded KW Prop-
erty Management & Consulting with the idea that 
successful entrepreneurs are passionate, confident 
and surrounded by talented, loyal workers.

Their advice to business students is to never be 
afraid to take chances and to persist when faced 
with obstacles. Humility and a willingness to learn 
trump the “know-it-all” mentality, White says. Suc-
cess also comes from contentment with one’s call-
ing, White says. “You are a successful entrepreneur 
if you are happy and content with the nature of the 
work you are performing, if the work is financially 
rewarding and if the nature of the work is mentally 
rewarding in both your professional and personal 
life.”

The real estate property management firm, found-
ed in 2004, now has 500 staff managing a portfolio 
to 35,000 residential units statewide. Last year’s 
revenue was $21 million, up from $18 million in 
2009 and $14 million in 2008. Success has come 
from having CPAs as four of its five partners – 
hence, a strong handle on finances – and having as 
little employee turnover as possible.

FINALIST: VALerIe HoLSTeIN
PreSIdeNT/Ceo,  

CAbLeorgANIzer.Com

www.cableorganizer.com
6250 N.W. 27th Way, Fort Lauderdale 33309

(954) 861-6320
valerie@cableorganizer.com

eduCATIoN
n B.A. in graphic design, cum laude, 
Art Institute of Fort Lauderdale

PerSoNAL NoTe
n Holstein left France for the U.S. at age 19, 
with just $1,000 in her pocket to get started 
and survive on.

my muSe IS …
n … Sir Richard Branson. He’s self-made man 
who conquered the world against all odds 
and much adversity.

Valerie Holstein has a 
simple definition of a suc-
cessful entrepreneur. It’s 
one “who defies, and is not 
afraid to defy, the status 
quo. “It’s someone who is 
persistent in achieving his 
or her dreams no matter 
what adversity they might 
be faced with,” she says. 
“That means not only hav-

ing a vision and organizing and planning 
how to realize it, but also demonstrating 
charisma and transformational leadership 
skills when needed, making sure all teams 
and employees are involved in the decision-
making process to ensure their happiness 
and loyalty to the company.”

CableOrganizer was founded in 2002 in 
Holstein’s garage. Today, it has 50 employees 

who helped drive $16 million in 2010 reve-
nue, up from $13.9 million in 2009 and $12.8 
million in 2008. To date, the company has 
served some 250,000 customers worldwide.

Holstein’s advice to aspiring entrepreneurs: 
Read, learn and be prepared to work hard. 
Her other advice: “No one can be successful 
on their own, she says. “It takes an entourage 
of exceptional people who are equally dedi-
cated to the vision to bring it to fruition.”
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PAuL KAPLAN

eduCATIoN
n B.S.B.A., Tulane University
n M.B.A., University of Miami

PerSoNAL NoTe
n “My hobbies are fishing and cooking,” Kaplan 
says. “A perfect day for me is a day on the 
water catching sailfish, dolphin and tuna, 
and then going home to a bottle of wine and 
spending the evening cooking my catch.”

roberT WHITe

eduCATIoN
n B.S.B.A. and Master of Science in taxation, 
University of Miami

PerSoNAL NoTe
n White loves to ride Harley-Davidson motor-
cycles.

We geT our beST IdeAS …
n … during daily reflection – at the gym, going 
to bed or waking up in the morning, or are 
inspired by the words of CEOs like Andy Grove, 
Michael Dell, Jack Welch and Lou Gerstner.

Paul Kaplan and Robert White founded 
KW Property Management & Consulting 
with the idea that successful entrepreneurs 
are passionate, confident and surrounded by 
talented, loyal workers.

Their advice to business students is to nev-
er be afraid to take chances and to persist 
when faced with obstacles. Humility and a 
willingness to learn trump the “know-it-all” 
mentality, White says. Success also comes 
from contentment with one’s calling, White 
says. “You are a successful entrepreneur if you 
are happy and content with the nature of the 
work you are performing, if the work is finan-
cially rewarding and if the nature of the work 
is mentally rewarding in both your profession-
al and personal life.”

The real estate property management 
firm, founded in 2004, now has 500 staff 
managing a portfolio to 35,000 residential 
units statewide. Last year’s revenue was $21 
million, up from $18 million in 2009 and $14 
million in 2008. Success has come from hav-
ing CPAs as four of its five partners – hence, 
a strong handle on finances – and having as 
little employee turnover as possible. 

FINALIST: Leo SCHIgIeL
PreSIdeNT/Ceo, INSIgNIA PArTS  

dISTrIbuTorS LLC

www.insigniaparts.com 
9970 N.W. 89th Court, Medley 33178

(305) 764-3300
leos@insigniaparts.com

eduCATIoN
n Attended New York City College

PerSoNAL NoTe
n “Every single one of my managers [who 
previously worked with me at Inteuro Parts 
Distributors] came back after 13 years,” Schi-
giel says. “They all had great jobs and all took 
sizable pay cuts to start this new enterprise.”

I’m INSPIred by …
n … success. 

Leo Schigiel assessment 
of keys to entrepreneur-
ial success are: No matter 
how bleak or dim the situa-
tion, “never give up.” When 
someone calls, return the 
call within the hour. And 
don’t take grief from any-
body.

As the CEO of Insignia 
Parts Distributors LLC, the 

aftermarket auto parts company founded in 
2008, his advice to aspiring executives is to 
always have a plan, a backup, and a backup 
to the backup. 

His firm had revenue of $13.3 million 
in 2010, up from $8.3 million in 2009. He 
has 56 staff in five locations throughout 
the southeastern U.S. and increased sales 
by more than 50 percent in the last 18 
months.

WINNer: JuAN dIego CALLe
Ceo, STrAAT INVeSTmeNTS 

ANd .Co INTerNeT
www.cointernet.co

701 Brickell Ave., Suite 860, Miami 33131
(305) 753-7809

juan@cointernet.co

eduCATIoN
n Studied industrial engineering and finance, 
University of Miami
n Alumnus, Owners-President Management 
Program, Harvard Business School

PerSoNAL NoTe
n “I might be the world’s last tech entrepre-
neur who’s not on Facebook,” Calle says.

my beST IdeAS Come From …
n … casual dinner-table banter with my par-
ents, sister and brother. My father is one of the 
smartest businessmen I know, and has raised 
a family of entrepreneurs.

J
uan Diego Calle has a simple defini-
tion of a successful entrepreneur. He 
finds opportunities where they don’t 
yet exist, and then executes on them.

“One could argue that everything 
we could possibly need has already been in-

vented,” he says. “A good entrepreneur cre-
ates new markets and/or products that we 
didn’t think we needed. However, a great 
idea is only half the battle. The larger chal-
lenge is executing on that idea by building a 
business around it.”

That’s where Calle shines. Today, his 
concepts are blurring the lines and bound-

aries of existing business models and of-
ferings, says Entrepreneurs’ Organiza-
tion President Oscar DiVeroli, who had a 
lengthy conversation with Calle. He’s part-
nered to acquire country code domains – 
like .co for Colombia – and made money 
reselling or creating strategic partnerships 
behind the new domains. One example is 

O.co, the new domain brand for Overstock.
com. “This is brilliant,” DiVeroli says. “He’s 
going to have a billion-dollar company.”

In only one year, people in 200 countries 
have registered more than 1 million .co do-
main names. 

“He’s a freak-of-nature kind of guy,” DiVero-
li enthuses of Calle, whose company report-
ed 2010 revenues of $24 million. “He’s 32 and 
has already had a string of successful com-
panies.”

Calle’s advice to others: Be persistent and 
have discipline. Focus on simple ideas that 
scale well. And surround yourself with peo-
ple that are smarter than you. 

“I can’t emphasize this point enough,” he 
says. “Learn about yourself and surround 
yourself with people that complement your 
weaknesses and challenge your ideas. If ev-
eryone is saying yes to you, your team is 
structurally flawed – and you will probably 
miss the biggest opportunities.”

Calle likens being an entrepreneur to be-
ing an athlete. As an athlete you must train 
hard every day. When you get injured, you 
get up and keep trying. 

“The business world is no different,” he 
says. “Your ideas and objectives will be chal-
lenged all day long. You will fail plenty of 
times, but you’ll have to get up and keep try-
ing. Entrepreneurship requires persistence 
and discipline.”

MARK FREERKS

A good entrepreneur creates products we didn’t think we needed, Juan Diego Calle says.
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with just $1,000 in her pocket to get started 
and survive on.

my muSe IS …
n … Sir Richard Branson. He’s self-made man 
who conquered the world against all odds 
and much adversity.

Valerie Holstein has a 
simple definition of a suc-
cessful entrepreneur. It’s 
one “who defies, and is not 
afraid to defy, the status 
quo. “It’s someone who is 
persistent in achieving his 
or her dreams no matter 
what adversity they might 
be faced with,” she says. 
“That means not only hav-

ing a vision and organizing and planning 
how to realize it, but also demonstrating 
charisma and transformational leadership 
skills when needed, making sure all teams 
and employees are involved in the decision-
making process to ensure their happiness 
and loyalty to the company.”

CableOrganizer was founded in 2002 in 
Holstein’s garage. Today, it has 50 employees 

who helped drive $16 million in 2010 reve-
nue, up from $13.9 million in 2009 and $12.8 
million in 2008. To date, the company has 
served some 250,000 customers worldwide.

Holstein’s advice to aspiring entrepreneurs: 
Read, learn and be prepared to work hard. 
Her other advice: “No one can be successful 
on their own, she says. “It takes an entourage 
of exceptional people who are equally dedi-
cated to the vision to bring it to fruition.”
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n … during daily reflection – at the gym, going 
to bed or waking up in the morning, or are 
inspired by the words of CEOs like Andy Grove, 
Michael Dell, Jack Welch and Lou Gerstner.

Paul Kaplan and Robert White founded 
KW Property Management & Consulting 
with the idea that successful entrepreneurs 
are passionate, confident and surrounded by 
talented, loyal workers.

Their advice to business students is to nev-
er be afraid to take chances and to persist 
when faced with obstacles. Humility and a 
willingness to learn trump the “know-it-all” 
mentality, White says. Success also comes 
from contentment with one’s calling, White 
says. “You are a successful entrepreneur if you 
are happy and content with the nature of the 
work you are performing, if the work is finan-
cially rewarding and if the nature of the work 
is mentally rewarding in both your profession-
al and personal life.”

The real estate property management 
firm, founded in 2004, now has 500 staff 
managing a portfolio to 35,000 residential 
units statewide. Last year’s revenue was $21 
million, up from $18 million in 2009 and $14 
million in 2008. Success has come from hav-
ing CPAs as four of its five partners – hence, 
a strong handle on finances – and having as 
little employee turnover as possible. 
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n Attended New York City College

PerSoNAL NoTe
n “Every single one of my managers [who 
previously worked with me at Inteuro Parts 
Distributors] came back after 13 years,” Schi-
giel says. “They all had great jobs and all took 
sizable pay cuts to start this new enterprise.”

I’m INSPIred by …
n … success. 

Leo Schigiel assessment 
of keys to entrepreneur-
ial success are: No matter 
how bleak or dim the situa-
tion, “never give up.” When 
someone calls, return the 
call within the hour. And 
don’t take grief from any-
body.

As the CEO of Insignia 
Parts Distributors LLC, the 

aftermarket auto parts company founded in 
2008, his advice to aspiring executives is to 
always have a plan, a backup, and a backup 
to the backup. 

His firm had revenue of $13.3 million 
in 2010, up from $8.3 million in 2009. He 
has 56 staff in five locations throughout 
the southeastern U.S. and increased sales 
by more than 50 percent in the last 18 
months.
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eduCATIoN
n Studied industrial engineering and finance, 
University of Miami
n Alumnus, Owners-President Management 
Program, Harvard Business School

PerSoNAL NoTe
n “I might be the world’s last tech entrepre-
neur who’s not on Facebook,” Calle says.

my beST IdeAS Come From …
n … casual dinner-table banter with my par-
ents, sister and brother. My father is one of the 
smartest businessmen I know, and has raised 
a family of entrepreneurs.

J
uan Diego Calle has a simple defini-
tion of a successful entrepreneur. He 
finds opportunities where they don’t 
yet exist, and then executes on them.

“One could argue that everything 
we could possibly need has already been in-

vented,” he says. “A good entrepreneur cre-
ates new markets and/or products that we 
didn’t think we needed. However, a great 
idea is only half the battle. The larger chal-
lenge is executing on that idea by building a 
business around it.”

That’s where Calle shines. Today, his 
concepts are blurring the lines and bound-

aries of existing business models and of-
ferings, says Entrepreneurs’ Organiza-
tion President Oscar DiVeroli, who had a 
lengthy conversation with Calle. He’s part-
nered to acquire country code domains – 
like .co for Colombia – and made money 
reselling or creating strategic partnerships 
behind the new domains. One example is 

O.co, the new domain brand for Overstock.
com. “This is brilliant,” DiVeroli says. “He’s 
going to have a billion-dollar company.”

In only one year, people in 200 countries 
have registered more than 1 million .co do-
main names. 

“He’s a freak-of-nature kind of guy,” DiVero-
li enthuses of Calle, whose company report-
ed 2010 revenues of $24 million. “He’s 32 and 
has already had a string of successful com-
panies.”

Calle’s advice to others: Be persistent and 
have discipline. Focus on simple ideas that 
scale well. And surround yourself with peo-
ple that are smarter than you. 

“I can’t emphasize this point enough,” he 
says. “Learn about yourself and surround 
yourself with people that complement your 
weaknesses and challenge your ideas. If ev-
eryone is saying yes to you, your team is 
structurally flawed – and you will probably 
miss the biggest opportunities.”

Calle likens being an entrepreneur to be-
ing an athlete. As an athlete you must train 
hard every day. When you get injured, you 
get up and keep trying. 

“The business world is no different,” he 
says. “Your ideas and objectives will be chal-
lenged all day long. You will fail plenty of 
times, but you’ll have to get up and keep try-
ing. Entrepreneurship requires persistence 
and discipline.”

MARK FREERKS

A good entrepreneur creates products we didn’t think we needed, Juan Diego Calle says.

Holstein

Kaplan White

28 |    south florida business journal | sePteMber 23-29, 2011

CATEGORY: $10 MILLION TO $25 MILLION

Schigiel


